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This presentation contains forward-looking statements relating to the 
prospects of the business, estimates for operating and financial 
results, and those related to growth outlook of Guararapes-Riachuelo. 
These statements are merely forecasts and as such are based 
exclusively on the expectations of Guararapes-wƛŀŎƘǳŜƭƻΩǎ 
management concerning the future of the business and its continuous 
access to capital to finance the /ƻƳǇŀƴȅΩǎ business plan. These 
forward-looking statements depend substantially on changes in 
market conditions, government regulations, competitive pressures, 
the performance of the Brazilian and international economies and the 
industry, among other factors, as well as the risks presented in the 
documents filed by GuararapesςRiachuelo, and are therefore subject 
to change. 
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ω33rd in the Ranking 

ωBrand Value (USD 
690m) 

2013 

ω50th in the Ranking 

ωBrand Value (USD 
185m) 

2012 

ω39th in the Ranking 

ωBrand Value (USD 
337m) 

2011 

ωOut of Ranking 2010 

 Riachuelo is elected the most valuable brand in the clothing industry in 2013.  

* Figures collected from Brand Finance Brasil 
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Loss Levels from Personal Loan and Riachuelo Card 
Operations

Riachuelo Card Personal Loan

June 2013 ( R$ Thousand) PDA (%) Minimum Required by Central Bank

Period of Overdue (days) Risk Portfolio PDA BalancePDA Balance (%) Risk PDA Balance (%)

performing A 786,941              6,182                      0.8% A 0.5%

15-30 B 60,404                2,357                      3.9% B 1.0%

31-60 C 49,519                3,977                      8.0% C 3.0%

61-90 D 35,557                4,826                      13.6% D 10.0%

91-120 E 32,567                11,509                    35.3% E 30.0%

121-150 F 29,759                18,245                    61.3% F 50.0%

151-180 G 32,076                29,181                    91.0% G 70.0%

181-360 H 163,912              163,912                 100.0% H 100.0%

June 2013 Total 1,190,736          240,190                 20.2%

Up to 180 days 1,026,824          76,278                    7.4%

Coverage ratio (overdue more than 90 days) * 93.0%

PDA X Minimum Required by Central Bank 108.9%

* Total PDA for credits overdue more than 90 days (E-H)
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EBITDA from Financial Operations 2Q13 2Q12 Chg. (%) 1H13 1H12 Chg. (%)

Gross Revenue 184,544      184,149      0.2% 362,620      357,906      1.3%

Financial Revenue from Interest-Bearing Sales, Fines & Timely Interest Payments139,387      141,837      -1.7% 274,489      276,937      -0.9%

Revenue from Personal Loans and Revolving Credit 26,811        25,507        5.1% 52,270        47,543        9.9%

Revenue from Commissions on Financial Products 14,688        13,662        7.5% 29,126        27,209        7.0%

Financial Operation Revenue (Riachuelo) 3,658          3,143          16.4% 6,734          6,217          8.3%

Tax Expenses (10,157)       (10,094)       0.6% (19,737)       (19,371)       1.9%

Net Revenue 174,387      174,054      0.2% 342,883      338,534      1.3%

Costs (40,879)       (38,585)       5.9% (82,297)       (72,799)       13.0%

Discounts on Loan Operations (39,825)       (37,859)       5.2% (80,246)       (71,367)       12.4%

Expenses from Registration and Collections Charges (1,054)         (726)            45.2% (2,051)         (1,432)         43.3%

Gross Profit 133,508      135,469      -1.4% 260,586      265,735      -1.9%

PDA Expenses (44,372)       (42,536)       4.3% (85,831)       (75,813)       13.2%

PDA Expenses (Riachuelo) (258)            (140)            84.8% (304)            (168)            81.4%

PDA Expenses (44,113)       (42,396)       4.1% (85,527)       (75,646)       13.1%

Financial Transaction Contribution Margin 89,137         92,934         -4.1% 174,754      189,922      -8.0%

Operating Expenses (49,728)       (47,049)       5.7% (96,942)       (90,490)       7.1%

Other Operating Income/Expenses (171)             (298)             -42.4% (171)             (267)             -35.8%

EBITDA from Financial Operations 39,238         45,587         -13.9% 77,641         99,165         -21.7%

% of Consolidated EBITDA 19.7% 26.7% -7.0 p.p. 26.6% 35.0% -8.4 p.p.



Sales Area  X Operating Area (1,000 m²)  Sales Area  Period  - 2Q13  
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New Stores 2013 Opening  Sales Area (m²)

1 - Linhares/ES - Shopping PátioMix Linhares April 10 1,222

2 - Pouso Alegre/MG - SerraSul Shopping April 16 1,377

3 - São Paulo/SP - Shopping Metrô Tucuruvi April 18 2,380

4 - Niterói/RJ - Plaza Shopping Niterói April 30 1,090

5 - Sobral/CE - North Shopping Sobral May 3 1,533

6 - Londrina/PR - Boulevard Londrina Shopping May 3 1,821

7 - Marabá/PA - Shopping Pátio Marabá May 7 2,136

8 - Teresina/PI - Teresina Shopping June 6 2,567

9 - Presidente Prudente/SP - Prudenshopping June 6 2,012

10 - Betim/MG - Metropolitan Shopping Betim July 10 1,880

11 - São Paulo/SP - Shopping Frei Caneca July 16 1,653

12 - Macapá/AP - Amapá Garden Shopping July 30 2,424

Total Sales Area 2013 22,095

Average Stores Area 2013 1,841
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Midway Results (R$ Thousand) 2Q13 2Q12 Chg.(%) 1H13 1H12 Chg.(%)

Rental and Key Money Net Revenue (R$ '000)11,779      10,987      7.2% 23,071      21,061      9.5%

EBITDA (R$ '000) 11,129      9,946         11.9% 21,618      19,257      12.3%

EBITDA Margin 94.5% 90.5% 4.0 p.p. 93.7% 91.4% 2.3 p.p.

GLA (thousand m2) 65.7          65.7           0.0% 65.7           65.7           0.0%

EBITDA/GLA (R$/m2) 169.4        151.4         11.9% 329.1         293.2         12.3%

NOI  (R$ '000) 12,216      10,461      16.8% 23,866      20,431      16.8%

NOI Margin 94.4% 91.7% 2.8 p.p. 94.3% 92.9% 1.4 p.p.

Quantity (%)

Own Stores 46 26%

Mall Stores 11 6%

Street Stores 35 20%

Rented Stores 132 74%

Mall Stores 128 72%

Street Stores 4 2%

Total Stores 178 100%
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Operating 
Expenses 
(R$MM) 

(%) / Net 
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