Suararapes RCHLO

GUARARAPES CONFECCOES S/A  RIACHUELO

Institucional
Presentation



RIACHUELO

.Midway Financeira

.Expansion and Renovation:

.Macroeconomic Indicators

.2Q16 Results




Who we are? Suararapes RIACHUELO

GUARARAPES CONFECCOES /A

Guararapessisthe largest sfashion group inz Brazilrand the controlierof stores
Riachuelo:apparektail chain,with 289units spread tihroughouthe country, two
industrial parks:an®7.838employees.

Riachuelodsithe anly, major fashion retaibchtnat researchesgreates-and produces
most ofits products Theiintegration\withcGuararapes Confeccoesvallows dtito dffer
customersan excellentprice/qualityratio.




Business Structure Suararapes RIACHUELO

GUARARAPES CONFECCOES /A

Suararapes

GUARARAPES CONFECCOES S/A

V.NYTAEfQa fINBSald FlFakKAz2y 3INERdzLJ
V 6 production unitsstatesof Cearaand Rio Grande do Norte
V Business integration: 100% sdlesto Riachuelo
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RIACHUELO MIDWAY MALL

V One of Brazil's largest apparel department stores

V 289 stores in 26 Brazilian states and the Federal District

V 3 Distribution centersNatal/RN Manaus/AM and Guarulhos/SP

l 99.99%

MIDWAY

FINANCEIRA

V Second Largest PrivatabelCard operatoin Brazil
V 27.5million cards
V Products Personaloans,Saqud-acil(cashwithdrawals),Insurance
andother




Mission, Vision and Values Zuararapes RIACHUELO

GUARARAPES CONFECCOES S/A

A Mission:to provide an-ever growing
number of peoplewith the ability-to
expresstithemselves throughsfashion.

A Vision:to be the lleadenof lthe national
fashionrmarketimascenarioformed
predominately-y-competitors @perating
in the formalmarket.

A ValuesEthics:and:Respect;-Einancial
Solidity; /Administrative. Austerity;
Meritocracy; (Continuousimprevement;
SoecialFResporisibility; Custemer-Service;
ConporatecGovernancey Winning
Attitude.




